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Insights for Retailers from Produce for Better Health Foundation

Working out of Hampton, 
New Jersey, Dennis covers the
Northeast, including New
England and the Tri-State area.

Dennis Moleta has just joined the PBH
Specialist team, bringing with him over
25 years experience in the supermarket
industry of which half has been in the
produce side of the business. He has
worked for several major national consumer
products companies (Nestle, Georgia
Pacific, Ralston Purina), representing them
in the East Coast markets. He has also 
represented the Northeast markets for 
the Florida Department of Citrus as the
Northeast Regional Marketing Director
fielding a merchandising staff of four for
over 10 years, managing all advertising
and marketing media budgets and 
purchases for the entire Northeast
Marketing Region. 

Dennis brings a unique skill set to PBH,
with training that has been focused within
many aspects of the supermarket industry,
with regard to principals of category man-
agement, professional selling skills, direct

account management, negotiating skills,
benefit selling, as well as Nielsen and IRI
data, Spectra data and Strata reporting.

He is a member of the New England
Produce Council, Eastern Produce Council,
PMA, FMI, and participates in several
local community civic organizations 
(i.e.: Boy Scouts of America, Little League
Coaching, Viking Football Booster Club).
He can be reached at (908) 730-9607 or
via email at dmoleta@msn.com.

One of the bunch...
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PBH Welcomes Dennis Moleta,
Northeast Regional Retail Specialist

PBH thanks Leemis Marketing Company for providing The Color Way ad activity numbers and for
their continued support of 5 A Day. For more information on using Promodata to track your own
ad activity, visit www.promodata.com or call 800-772-8725.

Welcome to Aisle 5!

I’d like to think that the underlying
benefit of the recently completed
National 5 A Day Month is that it
gives us all cause to re-evaluate our
ongoing retail activities relating to
fruit and vegetable consumption.  
We saw a lot of great advertising in September for the
Color Way campaign from retailers around the county
this year. While we at PBH are always appreciative of
the way our members help deliver the message, a cou-
ple 
of produce sales events are going to boost sales (and
consumption) for only a couple of weeks. The real 
value to all of our PBH partners—and ultimately the 
consumers—comes from increased consumption every
day—every week—every month. And that’s going to
take a 365-day-a-year focus on 5 A Day.

So, now that 5 A Day Month is over, and you’re evaluat-
ing the impact of your sales events, take a moment to
evaluate and renew your company’s commitment to an
ongoing program to make 5 A Day The Color Way a
“365 A Day” effort!

Bryant Wynes
PBH Director of Retail Marketing
bwynes@5aday.org or (302) 235-2329, ext. 309
324-1104  © 2004 Produce for Better Health Foundation

www.5aday.org

Sesame Street’s Big Bird, Elmo,
Zoe, Grover, and Oscar the
Grouch will help PBH spread

The Color Way message to both
children and moms beginning 
in 2005.

Bob Gregg, PBH Vice President 
of Partner Marketing, officially
announced preliminary details 
of this unique promotional 
relationship at the September PBH
Fall committee meetings held
September 9-10 in Washington, D.C.

“We think this initiative is a great
fit for PBH and Sesame Street—as
well as all our PBH members. The
inherent credibility of both organi-
zations makes this a natural,” said
Gregg. “Linking the Color Way
message to the attention-getting
appeal of the Sesame Street 
characters should make this a truly
memorable, enduring program.”

June M. Archer, Vice President
Licensing, North America for Sesame
Workshop, said that many of the
Color Way nutrition recommenda-
tions are illustrated in Sesame Street’s
new “Healthy Habits for Life”

campaign. “Our program is focused
on harnessing the power and reach
of Sesame Street and leveraging 
relationships like PBH to make
healthy eating, physical activity and
hygiene crucial to the development
of young children. We are thrilled 
to work with PBH and its members
to help change attitudes about diet
and healthy eating, and to 
encourage varied food choices for
preschool children.”

PBH is planning a two-pronged
campaign promoting this unique
relationship. Currently, two
national FSI’s are scheduled in
2005. “These FSI’s should reach 
30 million consumers each,” said
Gregg, “with Big Bird and his
friends delivering the Color Way
message to moms and kids.”
Vendor sponsorships are available
for each ad, which will include
coupons and a consumer sweep-
stakes promotion. Depending on
the level of partner interest, 
additional events may be scheduled
during the year.

The second facet of the campaign
will be a series of quarterly, retailer-
specific promotions. “In addition
to some basic POS materials and
Sesame Street/Color Way ad
slicks, we wanted to give our retail
members an opportunity to 
incorporate the power of this 
partnership into their own, unique
marketing activities,” said Bryant
Wynes, PBH Director of Retail
Marketing. PBH plans to have at

least three or four different 
programs available each quarter,
ranging from consumer sweepstakes
to continuity items. Opportunities
will exist for either retailer-funded
or vendor-funded programs. 

Retailers interested in learning
more about PBH/Sesame Street
promotional opportunities 
should contact Bryant Wynes at 
(302) 235-2329, ext. 309 or their
PBH Regional Retail Specialist.

Vendor partners interested in the
national FSI’s should contact Daphne
Lee, PBH Partnership Marketing and
Promotions Manager, also at (302)
235-2329, ext. 334.

Are you ready for a big, yellow bird 
who can tell you how to get to 5 A Day

The Color Way?

PBH Announces Details of 
New Sesame Street

Relationship.
.........................................................................................
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PBH announces educational and promotional activities
with Sesame Street!  See page 3 for details!

Sign Kits
Three new kits featuring a variety of
POS materials. These Small – Medium –
Large kits are available at a substantial
discount compared to the regular 
price of the materials if purchased 
individually.

Color Way Plan Books & Shipper 
Special pricing is now available on the Color Way Plan
books. The book is a great way to introduce your 
customers to the Color Way, with two weeks of menu 
ideas, recipes and an explanation of the benefits of 
eating fruits and vegetables the Color Way. The 

shipper comes packed with 200 
books for $85 – $0.425 a book.

Books have barcodes and 
recommended retail is $0.99.

Contact your Regional
Retail Specialist to place 
your orders now for 
these new materials.

Not in Dennis’ region? 
Contact your PBH Retail Specialist for ideas and

information on how you can make The Color Way
work for your store’s business.

Southeast
Tom Flach
Longwood, FL
(407) 774-4125
tflach@worldnet.att.net

Midwest
Barbara Glynn
South Wayazata, MN
(612) 508-3958
bglynn@att.net

West Coast,
Mountains, and
Southwest
Robin Lucky
Sacramento, CA
(916) 681-5697
rjluckyforu@att.net

Northeast
Dennis Moleta
Wilmington, DE
(302) 235-2329
dmoleta@msn.com

......................................
A note of thanks...
PBH wants to thank Dave Anderson for his commitment
and service to our foundation. Dave, who has covered the
Southwest/Midwest/Mountain states, has recently
resigned from his position as PBH Regional Retail
Specialist to spend more time with his family (including a
new baby daughter —congratulations!) and focus on his
other business interests and clients/principles. 
We wish Dave the best of luck!

Robin Lucky will expand her PBH coverage to the
Southwest and Mountain states, and Barbara Glynn will
pick up the southern Midwest (Missouri and Kansas).

.....................................................

Back by Popular
Demand!

“There’s A
Rainbow On My
Plate,” PBH’s
popular Crayola
& Dole activity
book program 
is back for a
third year.

Retailers should contact their
PBH Regional Retail Specialist for
details today.
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