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Welcome to Aisle 5!

We’re proud to announce
that our new industry website
www.pbhfoundation.org is
now up and going!
The lead article on page one of this issue talks about
some of the changes you’ll see—the biggest one being
that this site is now devoted to our members and both
the produce and health professional industries. A sepa-
rate, consumer site is currently under development, and
should be available soon.

Of particular interest to you will be the “Retail” sec-
tion.You’ll find artwork, copy, ad slicks, layout ideas
(even back issues of Aisle 5), all available. We’ll also
announce and explain any new promotional programs
that come on board.

It’s all designed to make promoting the health benefits
of fruits and vegetables easier than ever. So take a few
minutes to visit www.pbhfoundation.org today - and
check it out often for new or updated information.

Bryant Wynes
PBH Director of Retail Marketing
bwynes@5aday.org or (302) 235-2329, ext. 309
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Be sure to visit 
www.pbhfoundation.org,

Produce for Better Health
Foundation’s new trade website.

The site is designed to better
serve retailers and all PBH 

members, supporters and part-
ners and to support the
familiar www.5aday.org

consumer website.

Over
the com-

ing months,
retailers visiting the new site will
benefit from downloadable
resources such as print and
broadcast ad copy, training mate-
rials, and ideas for point-of-sale.
The site will also feature highlights
of current PBH retail promotions,
the latest information surrounding
nutrition marketing and labeling
regulations, and insight into
upcoming PBH retail opportunities.
Archived versions of this newsletter,
Aisle 5, will also be found. 

The goal of the site is to better
communicate to the foundation’s

target audience the wide range
of activities that PBH under-
takes to support its mission of
increasing fruit and vegetable
consumption — from research
to nutrition policy to 
marketing and promotions.

The new website also removes the
clutter of industry-speak from
www.5aday.org, allowing consumers
easier access to the online resources
they need to make eating more
fruits and vegetables a happen in
their busy everyday lives.  

As a retailer, you have a wonderful
opportunity to increase the sale of
fruits and vegetables in your stores,
and you’re help to move the con-
sumption needle to what Americans
should eat is vital. Please visit 
www.pbhfoundation.org to
learn more about what PBH can
do for you and your marketing
program.
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Insights for Retailers from Produce for Better Health Foundation

Working out
of Orlando,
Florida, Tom 
is the PBH
Regional Retail
Specialist 
covering the Southeast and
Mid-Atlantic states. 

Since graduating from college in the late
sixties, Tom has been involved in the
sales and merchandising of agricultural
related products. He started his career
with three major food companies. For
the past 12 years he has worked as an
independent contractor for several
produce related commodity
boards and commissions,
including California Tree
Fruit Association, California
Pear Advisory Board,
California Cherry Group,
Chilean Fresh Fruit

Association and the National Watermelon
Board to name a few.

Tom is originally from the Midwest, spent
several years in Texas, and has lived in
Orlando for the past 15 years. When he’s
not on the golf course (a passion—not
just a hobby), Tom works with retailers to
help them plan and implement 5 A Day
programs. He is a great source of informa-
tion and a good connection to PBH for
retailers interested in nutrition marketing
with the Color Way program. Tom can be

reached at (407) 774-4125, 
or via e-mail at

tflach1@cfl.rr.com.

One of the bunch...
..........................................................................

Tom Flach, PBH Southeast 
Regional Retail Specialist

Not in Tom’s region?
Contact your PBH Retail Specialist   

for ideas and information on how you
can make the Color Way program work
for your store’s business.

Southeast
Tom Flach
Longwood, FL
(407) 774-4125
tflach1@cfl.rr.com

Upper Midwest/
Great Lakes
Barbara Glynn
Minneapolis, MN
(612) 508-3958
bglynn@att.net

West Coast,
Mountains, and
Southwest
Robin Lucky
Sacramento, CA
(916) 681-5697
rjluckyforu@att.net

Northeast
Dennis Moleta
Hampton, NJ
(908) 730-6930
dmoleta@msn.com

.....................................

...............................................................................

PBH thanks Leemis Marketing Company for providing Color Way ad activity numbers and for
their continued support of PBH. For more information on using Promodata to track your own
ad activity, visit www.promodata.com or call 800-772-8725.

Three new kits featuring a variety
of POS materials. These Small –
Medium – Large kits are available
at a substantial discount com-
pared to the regular price of the
materials if purchased individually.

Contact your Regional
Retail Specialist to place
your orders now.
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New Website Launched Just   
for You!
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Produce for Better Health Foundation and other members 
of the National 5 A Day Partnership continue work on
the program identification project that will re-brand
the 5 A Day for Better Health program.

To date, initial strategic direction has been devel-
oped and research has been conducted, includ-
ing consumer focus group testing on 5 A Day
brand equities and the newly developed 
concepts. Concepts are being refined and work
now begins on investigating design options.

The new program will focus on eating more fruits and
vegetables under an umbrella theme that doesn’t
change when the science is updated. All work is
geared toward creating a fruit and vegetable
marketing program that is simple and flexible
for a wide variety of stakeholders. This should
make retail promotion planning more effective.

5 A Day Re-branding Forges Ahead
.....................................................
PBH Sign Kits

The latest information surrounding nutrition
marketing and labeling regulations, 
and insight into upcoming PBH 
retail opportunities.


